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Introductiorn

HOTSHOT REPORT

GLP-1 usage for weight loss continues to grow. These medications have entered a new phase driven by the arrival of oral options which although perhaps less

effective for weight loss, are certainly easier to use and more accessible than injections. Pricing continues to fluctuate and be a challenge — although less costly

formulations are increasingly available, many insurers do not cover the drugs for weight loss. Researchers and medical professionals continue to study both

the positive and negative side effects of these drugs which will shape adoption going forward. In the meantime, “next-gen” versions of these medications are

in development with pharmaceutical companies making major investments which are likely to lead to new formulations and formats. The data populating

this report was fielded in January 2026 with 1,516 GenPop consumers (189 of whom have used or are currently using GLP-1 medications) and a second

survey fielded in March 2026 with 1,526 GenPop consumers.

What We Learnec

1. GLP-1s are moving further into the mainstream. Awareness of these
drugs is rising sharply and usage is inching up. Currently, 12% of
consumers say they are using GLP-1Is, while another 24% say they are
interested, meaning more than one-third are either current users or
potential future users. At the same time, the share of consumers who
have never heard of GLP-1s has dropped from 16% in 2025 to 7% in 2026.
Usage is strongest among Millennials, higher-income consumers, white
consumers, and those living in the South and West.

2. Concerns around GLP-1s remain widespread, even as many spe
worries have eased over the past year. The top barriers are cost,
physical side effects, unknown long-term health impacts, and concern
about needing to stay on the drugs indefinitely. More than 80% of
consumers still express at least one concern, although fewer now cite

issues like supply shortages, side effects, or fear of injections than did a
year ago. In other words, hesitation is still commmon, but the intensity of
concern appears to be moderating as awareness of GLP-1s increases.

GLP-1 use is reshaping food behavior, especially in terms of v

people choose to eat rather than simply how much they buy. Users
are most likely to shift toward fresh vegetables, fruit, poultry, seafood,
whole grains, eggs, and protein-forward products, while cutting back on
fried foods, sugary items, processed foods, fatty foods, alcohol, and
caffeine. Purchasing patterns reflect this same dynamic, with many
users saying they buy a different mix of items even when total volume
stays the same. Even so, demand for products or menus specifically
branded for GLP-1 users has cooled significantly, suggesting consumers
are prioritizing broadly healthy, high-protein foods over specialized GLP-
1 positioning.
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Over one third of all consumers are using or are
interested in using GLP-1s.

5% have used and abandoned these drugs, while just 7% have never heard of GLP-Is.

::| Do You Use GLP-1s?

| have never heard of them 7%

| have heard of them, but have no interest in using 51%

| have heard of them, and I'm interested in using _ 24%
(o)
37%
are using or intereste
| am currently using them - 12% in using GLP-1s

| used them in the past, but no longer do 5%

Q: Which of the following best describes your knowledge or use of these GLP-1 prescription drugs? (n=1,526)




Current usage of GLP-1s at 12% is just slightly
higher than it was in 2025.

Awareness of GLP-1s is much higher than it was one year ago — with fewer than half of the share
of consumers today not knowing what they are. However, that higher awareness has not
necessarily translated to higher interest in using. In fact, fewer non-users are interested in using
the drugs today then were one year ago - likely driven by both higher awareness among those
with no need for the drugs and by slightly higher current usage among those who do have
interest. Notably, a slightly larger share of consumers are abandoned users in 2026 than in 2025

(used the drugs but no longer do today).

1 Do You Use GLP-1s?

2025 2026 1-year
change
| have never heard of them 16% 7% -8%
I have heard of them, but have no interest or need to use them 42% 51% 8%
I have heard of them, and I'm interested in using them 27% 24% -3%
| used them in the past, but no longer do 4% 5% 1%
| am currently using them M% 12% 2%

Q: Which of the following best describes your knowledge or use of these GLP-1 prescription drugs? (n=1,526)




Concerns around the negative impacts of GLP-1s has
decreased over the last year.

However, over 80% of consumers have at least one concern with expense as the top barrier, followed by
physical side effects, not knowing long-term health impacts, and worries about long-term dependence.

1 have About GLP-1s?

2025 2026

Too expensive 45% 39%

Physical side effects (e.g., nausea, abdominal pain, diarrhea, etc.) 44% 39%

Still too new and the long-term health impacts are unknown 34% 30%
Dependence and the need to keep taking them forever 31% 30%

Weight gain when the medication is stopped 31% 28%

Hard to get insurance coverage for / people don’t have health insurance 20% 18%
Using them for weight loss takes away supply for people who need them for other conditions 20% 18%
Loss of muscle mass 19% 15%

Interference with other medications 17% 14%

Negative impact on the relationship to food and eating 13% 12%

Fear of shots / needles 15% 1%

Impact on body perceptions and self-esteem 9% 11%

Short supply and hard to access / be prescribed for weight loss purposes 14% 8%
Shame associated with taking medications to lose weight 8% 8%
Embarrassment associated with being on the drug 7% 6%

Ability to go out and socialize with friends in the same way 5% 6%

None of the above 12% 17%

Q: Which of the following concerns about GLP-1 treatments (e.g., Ozempic, Wegovy, etc.) do you share, whether
or not you're actually taking them? (n=1364; among those at least aware of GLP-1s)

1-year change
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GLP-1 users overwhelmingly change their food
purchasing while taking the medication.

They are most likely to buy the same volume of food but a different mix of items and that
is increasingly true. Although the sample sizes are small and users are still more likely to
buy less food rather than more food, there may be a shift toward buying larger volumes
of food, driven by male, younger, and higher-income GLP-1 users.

d your Purchasing Change While Taking GLP-1s?

Bought LESS food in general

Bought MORE food in general

No change to my purchase volume, but the
TYPES of items | bought changed

NO change to my purchasing at all

Q: You said you have used or currently use GLP-1 medications. How would you describe the volume of food you purchased while(yégwgérre :

on them compared to when you were not taking a GLP-1 medication? (n=189; among those taking or who used to take GLP-IS) iy



Eating healthier foods and snacking less often are the top diet
changes for those taking GLP-1s.

Nearly all users say their diet changed in at least some way. Over one third say they cook at home more and go out less often,
though twice as many users say they are not making those changes. Reduced “food noise” is top change for many and saw the
largest increase as a diet change compared to one year earlier.

ed While Taking GLP-1s? 2025 1-year change

Eat healthier foods 43% 50% -7%
Snack less throughout the day 40% 40% 0%
Cook at home more 35% 38% -3%
Experience less “food noise" 33% 26% 7%
Go out to eat less 32% 31% 2%
Eat/purchase less in general 31% 37% -5%
Cut back on processed foods 31% 37% -6%
Occasionally skip meals 31% 30% 1%
Less interested in food 30% 35% A
Snack or graze more, fewer traditional meals 22% 16% 6%
My diet hasn’t changed 5% 6% 1%
Q: You said you have used or currently use GLP-1 medications. How has / did your diet change because of taking GLP-1 medications (e.g., @ DATASSENTIAL

Ozempic, Wegovy, etc.)? (n=189; among those taking or who used to take GLP-1s)



Compared to before they were taking the drugs, GLP-1 users increase their
consumption of vegetables, fruits, lean proteins, and whole grains.

The net differences are similar across foods compared to 2025, with two key exceptions — red meat and dairy. Perhaps driven by their
prominence in the new dietary guidelines, GLP-1 users are more likely to say they have increased their consumption than say they have
decreased their consumption of these foods and the reverse was true last year — red meat and dairy were “net decreasing” in 2025.

ir Consumption of These Foods Changed While on GLP-1s?

NET DIFFERENCE | (% increased) — (% decreased)

Fresh vegetables 49%
Fresh fruit 38%
Poultry (chicken, turkey) 28%
Seafood ASYS
Brown rice, oats, whole grains 20%
Eggs 19%

Red meat (beef, lamb) 4% . —
. Flipped from net decreasing in 2025.
Dairy 4%

White rice, white bread -7%
Pasta -12%
Fried foods -28%
Sugary foods or beverages -28%

NET DECREASING

Processed or ultra-processed foods -29%
Fatty foods -32%

Q: For each of the following types of foods, please select if you have, in general, increased your consumption of them or decreased your @
consumption of them WHILE TAKING a GLP-1 medication. (n=189; among current and past users of GPL-1s) |D DATASSENTIAL



Consumption of alcoholic beverages falls
for those taking GLP-1s.

Caffeinated beverages and foods also take a hit, though notably, fewer GLP-1
users today (-4%) say they are net reducing their consumption of caffeinated
items than were one year ago (-15%).

How Has Your Consumption of These Foods Changed While on GEP=

NET DIFFERENCE | (% increased) — (% decreased)

-4% Caffeinated foods or beverages

-18% Wine

-19% Beer

Cocktails

-19%

-23% Alcoholic spirits

Q: For each of the following types of foods, please select if you have, in general, increased your consumption of them or decreased your

consumption of them WHILE TAKING a GLP-1 medication. (n=189: among current and past users of GPL-1s) DATASSENTIAL



GLP-1 users are most increasing their consumption of foods w
protein callouts and that is increasingly true. .,

In addition to protein, the positive net difference for most food claims is higher for users today with the one exception ¢
special GLP-1 friendly callouts. Although still net positive, users today say they are less likely to be increasing their const
foods with GLP-1 callouts today than they were in 2025. Although acceptance of GLP-1 drugs may be high, users may
focused more on the basics of the foods they are eating than on special callouts to help them make their food decisio

r Consumption of These Foods Changed While on GLP=I

NET DIFFERENCE | (% increased) — (% decreased) o

Retail foods called out as being high-protein / having added protein
Foods with prebiotics or probiotics 23%
Plant-based protein (beans, legumes, tofu) 22%
Plant-based meat substitutes (Beyond Meat, Impossible, etc.) 17%
Foods with a special GLP-1-friendly call out 14%
Retail foods called out specifically for having no added sugar 13%
Retail foods called out as being high-fiber / having added fiber 9%

Q: For each of the following types of foods, please select if you have, in general, increased your consumption of them or decreased Vour s
consumption of them WHILE TAKING a GLP-1 medication. (n=189; among current and past users of GPL-1s)



of consumers are interested in special
s or menus from foodservice
designed for GLP-1 users

(down from the 49% who were interested in 2025)

Q: Some restaurants and foodservice locations have started tocreate new dishes and separate menus designed to accommmodate customers taking GLP-1 @ DATASSENTIAL
medications. How interested would you be in trying or purchasing these items? (n=1,364; among those at least aware of GLP-1s:top-2, 5 pt. scale)



of consumers are interested retail
designed for GLP-1 users

(down from the 50% who were interested in 2025)

Q: Some food companies have started to create retail food or beverage products, meal Kits, frozen, or ready-to-eat meals designed to accommodate
customers taking GLP-1 medications .How interested would you be in trying or purchasing these items? (n=1,364; among those at least aware of GLP-Is; || ))) DATASSENTIAL
top-2, 5 pt. scale))
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